n
o
o
O
=
Z
O
T
o
>
o'

Y 2 \\ N ,4\,/3

/
qdw!p\ // .
7 153 =







Internationally recognized Pop Artist, Burton Morris, is best known
for his bold and graphic depictions of various icons. His subject matter
includes everyday objects that portray today’s popular culture. His
distinctive style is characterized by radiant black outlines and vivid
colors that emit energy in all of his artwork.

The Artist was born in Pittsburgh, Pennsylvania in 1964. He earned his bachelor

of fine arts degree at Carnegie Mellon University in 1986. After graduation, Burton
started a career as an art director in advertising. He established the Burton Morris
Studios in 1990. That year he began making his small post-pop icons into large
scale paintings. He would choose one subject per composition to create what he
calls “an instant happening” for the viewer. He used his background in commercial
advertising to blur the lines between high and low art.

In 1992, Absolut Vodka selected Burton’s artwork to represent Pennsylvania for its
prestigious Absolut Statehood campaign, aligning him with global pop artists such
as Andy Warhol and Keith Haring. In 1994, his paintings began to hang on the hit
NBC television sitcom Friends, which continued to showcase his artwork for over

ten seasons to millions of viewers worldwide.

Over the years, Burton has produced signature artworks for some of the biggest
events in the world, such as the 2004 Summer Olympic Games, the 76th Annual
Academy Awards, the 2006 MLB All-Star Game, the 38th Montreux Jazz Festival,
the 2010 FIFA World Cup Soccer, and the 2016 USGA U.S. Open.

Original artworks have been commissioned for corporations and institutions such
as the White House, the United Nations, Coca-Cola Corporation, Ford Motors,
Sony, H.J. Heinz, Chanel Corporation, Rolex, Warner Brothers, Perrier, AT&T,

Microsoft, and Kellogg's.

Morris’ artwork is featured in the collections of The Albright-Knox Museum,
The Jimmy Carter Center, The Elysée Museum, The United Nations, The World
of Coca-Cola Museum, and The Academy of Motion Picture Arts & Sciences.
In addition, his artwork has helped to raise millions of dollars for charities
worldwide.
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Overthe last two decades, Burton's
artwork hascelebrated countless
olobat soorting events. From the
Summer Olympic Games, the FIFA
WorldCup, Major League Baseball's
All-Star Game, AYP Beach
Volleyhall, to the USGAU.S. Open,
hisartwark has been used todefine
the loakand feel of these events.
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FOR GIFT DELIVERY OF ABSOLUT ™ YODKA (EXCEPT WHERE PROHIBITED BY LAW) CALL 1-800-243-3787. PRODUCT OF SWEDEN. 40 AND 50% ALC/VOL (80 AND
100 PROOF). 10 AR NEUTRAL SPIRITS. ABSOLUT COUNTRY OF SWEDEN VODKA & LOGO, ABSOLUT, ABSOLUT BOTTLE DESIGN AND ABSOLUT CALLIGRAPHY ARE TRADEMARKS OWNEI
BY V&S VIN & SPRIT At 1994 V&S VIN & SPRIT AB. MPORTED BY CARILLON IMPORTERS, LTD.. TEANECK, NJ. 1991, BURTON MORF

XV

N

\\\///)““‘llllaaaa

-
=
.
(=5
T
e
=
P
.
.
GEe>
-
=
=
[a=g
&
B
1>
[
e
28
o
7
G
e,
&
[
.
e
[euey
fic2ed
S
e
®s
o
[
=N
L

T

A A AA LR A A A XX TR TR







ce 184

jnngt

ROUGE

—




BARBERA

WESTLAND




)

DAILYS

COCKTAIL




bladoMmingdalers



ebel




E&
)

/1971\
_ Goebel |
v


















S
/1971\
" Goebel |
\.——f/









BurtonMorris

for Dakota Smith




=
=
=
—
-
S
——










.«

d | ‘ am -













. r
g - e . . .
R R IR T YT

0wl

T
PASALIT).

) ~ -

KETCHUP

LI ©

57 VARIETIES












N

14411 L\\\

Z

TOMATO
KETCHUP

\\12774

A\

7










FORTIFIEDWITH
8 VITAMINS axe IRON










N
ondee e?,’?);h

3
3
§

TR B Y D













FORTIFIED WITH
R V\TAM\NS»‘\RON




WM// //;A,i‘\

m@»

\\\\\\\

E r//













é ,\N\N\QQL,;/%/

Q_ ‘ ﬂﬂm \\..\\







s













A// \\| ‘ I/ \\\\ \\\\ = :F/////Z

,/z \\\\

9, I\ ,s\\\\\\\_

=y,

5//%//4 \\\ \E \

7/////4

AN .5\\\\\\ %
4 /////: 4 /]

“ 0 -
- a] $ &"l‘.l
i

4

S _\\\s

N\l
VUl |

Nl

W/E. 1y
N\

%7 = |
TN
N2 Haad




